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Offer Matcher

Motivation

e Random blog ads
are ineffective
e Cluttered websites

e Content is parsed /
categorized based
on keywords

Enter Blog URL ®

e A blog/vlog needs

e URL is entered on
relevant offers

Offer Matcher web app

Solution
The Great Fantastic Blog

e Categorize input

A new survey from PCMag shows that 82% of consumers don’t plan to purchase such a device,

b I O with things like snapping hinges, fragile screens and creases populating the list of concerns.
g Which, honestly, fair enough on all accounts.

The rush to get to market has surely done the category a disservice. Those who consider

® Query data ba Se Of themselves early adopters are exactly the people who regularly read tech reviews, and

widespread issues are likely enough to make many reconsider pulling the trigger on a

Offe rS fO I re I ev a nt :j:hOﬁ:nzzo device. Even early adopters are thrilled about t.he idea of t.>eta testing for that ® Offe r M atc h e r retu rn S th e
offers based on o most relevant offers

category
e Return offers

Name: C2G Select 15FT SELECT VGA + 3.5MM STEREO AUDIO A/V CABLE
M/M - IN-WAL
Advertiser Name: Tiger Direct
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Challenges

e Scraping text from
blog webpage

e Machine learning _
algorithm Technologies Employed

e Google Trends ~

e YouTube transcript
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